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Social Media & 

  Timeline @SocPR Activity  Programme Highlights

Also featuring case studies from 
Nokia, Golden Village, and the entertainment, 

FMCG, IT, telecommunications and 
logistics industries

Endorsers: Media Partners:Supporting Organisations:

Social Media in Asia 
Insights on Asia’s social media usage for effective regional PR 

Brand Engagement 
Tips on engaging stakeholders with social media in different markets

Issues Monitoring
Maintain a reliable & useful gauge of  online sentiments

Social Media Integration 
Revamp communication frameworks with a smarter focus on social 
media

Executive Corporate Branding 
Prominent internal personalities on social media to bolster corporate 
image 

Media Relations 
A new media relations approach & the social media press release

Crisis Management 
Integrated usage of  traditional & social media for online & offline crises 

Internal Communications 
Develop customised internal social networks for employee engagement

B2B PR 
Opportunities in the B2B landscape with social media 

PR Measurement 
Relevant metrics to benchmark the success of  social media PR efforts 

Social Media Pitfalls
Risks of  an over-reliance on social media & its suitability for every 
industry

2012
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Singapore : Monday, 5 March 2012  
Hong Kong: Thursday, 8 March 2012DAY 1

8.15 Registration & Morning Coffee

9.00 Chairperson’s Welcome & Ice-Breaking Session

 Carolyn Camoens, Deputy General Manager / 
Studio D Lead, Singapore, Waggener 
Edstrom Worldwide

 Etienne Chia, Account Director / Studio D Lead, 
China, Waggener Edstrom Worldwide

SOCIAL MEDIA IN ASIA
9.20 Understanding Social Media Usage 

& Success Factors for Effective 
Regional PR Efforts

 Angelina Ong, Regional Managing Director, Asia Pacifi c, 
Burson-Marsteller

 Developing Successful PR 
Strategies for Asia with a Closer Look at Social 
Media Usage & Trends in the Region 

 Chris Maier, Director, Media and Digital Greater China, Millward 
Brown ACSR & Director Digital Operations, AMAP, Millward 
Brown Africa, Middle East, Asia Pacifi c

10.20 Morning Refreshments & Networking Break

BRAND ENGAGEMENT
10.50 Cultivating & Sustaining 

Relationships with Fans on Social 
Media – the Golden Village Way 

done

 Edwin Yeo, General Manager, SPRG Singapore 

 Cultivating & Sustaining Relationships 
with Fans on Social Media – Learning 
from China Light and Power (CLP) and 
Wheel2Wheel 

Hong Kong 

Singapore 

Hong Kong 

Singapore 

Singapore 

 Douglas White, Founder/CEO, PRDA

11.50 Lunch & Networking Break

ISSUES MONITORING
1.05 From Crisis Prevention to Consumer 

Insight – Learning from Dell’s Success 
with the Social Media Listening 
Command Centre

 David Lee, Head of Social Commerce, Asia Pacifi c Japan, Dell

 From Crisis Prevention to Consumer 
Insight – Maintaining a Reliable and 
Useful Gauge of Brand Sentiments on 
Social Media  

 Featuring case studies from the entertainment, hospitality, IT 
and FMCG industries 

 James Hacking, Vice President, BlueCurrent Group

 SOCIAL MEDIA INTEGRATION
2.05  Lessons from HBO Asia’s Smooth & 

Effective Integration of Social Media 
in Communications Framework

 Karen Lai, Director of Communications, HBO Asia

Hong Kong 

Hong Kong 

Singapore 

Singapore 

Case
Studies

Case
Studies

Case
Study

Case
Study

Case
Studies
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 Hotels.com’s Success Story – 
Integrating Social Media Effectively
into the Corporate Framework

 Richard Kwong, Head of SEO, APAC, Hotels.com

3.05 Afternoon Refreshments & Networking Break

EXECUTIVE CORPORATE BRANDING
3.25  From CEO to Executive – 

Examining the Potential of Internal 
Personalities on Corporate Branding on 
Social Media

 Margaret Manning, Chief Executive Offi cer, Reading Room
 

 Leveraging on Prominent Internal 
Personalities in Corporate Branding 
on Social Media

 Featuring case studies from Ketchum, Alhambra and the logistics 
and aerospace industries

 Simeon Mellalieu, General Manager, Ketchum Hong Kong

MEDIA RELATIONS 
4.25 Reconciling PR Efforts in Traditional & 

Social Media & Developing a New Media 
Communications Approach 

 Moderator:
 Carolyn Camoens, Deputy General Manager / 

Studio D Lead, Singapore, Waggener 
Edstrom Worldwide

 Panellists:
 Adrian Heng, Head, Digital Practice, 

Hill & Knowlton

 Eileen Yu, Senior Editor, ZDNet Asia 

 Hedirman Supian, Assistant Digital Media Editor,  
TODAY 

 Mylinh Cheung, Head of Media Relations, 
Corporate Affairs, Asia Pacifi c, Levi Strauss & Co. 

 Moderator: 
 Etienne Chia, Account Director / Studio D Lead, 

China, Waggener Edstrom Worldwide

 Panellists:
 Simeon Mellalieu, General Manager, Ketchum 

Hong Kong 

 David Ko, Executive Vice President, 
Waggener Edstrom Worldwide

 Geoff Walsh, Director, Artemis Associates

 Dave Johnston, Associate Director Marketing and 
Communications - HK, Macau & Taiwan, CBRE

5.25  Chairperson’s Insights & Analysis of the Day’s 
Proceedings

5.35 End of Day One 

Singapore 

Hong Kong 

Hong Kong 

Singapore 

DAY 2 Singapore : Tuesday, 6 March 2012  
Hong Kong: Friday, 9 March 2012

9.00 Chairperson’s Opening Remarks & Interactive 
Charge-Up Session

 Carolyn Camoens, Deputy General Manager / 
Studio D Lead, Singapore, Waggener Edstrom 
Worldwide

 Etienne Chia, Account Director / Studio D Lead, 
China, Waggener Edstrom Worldwide

CRISIS MANAGEMENT
9.30 Timely Response & Management

of Negative Sentiments on Social 
Media 

 Featuring case studies from Nokia and more

response 

Hong Kong 

Singapore 

Hong Kong 

Singapore 
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response 

 Phillip Raskin, Managing Consultant, Text 100

 Upping the Standards in Crisis 
Management with the Integrated Use of 
Traditional & Social Media

 Jonathan Nguyen, Regional Strategy Director, Social Media & 
Director, Measurement (APAC), Ogilvy 360 Digital Infl uence

10.30 Morning Refreshments & Networking Break

INTERNAL COMMUNICATIONS
11.00 Social Media at Work – Deutsche Bank’s 

Successful Foray into Integrated Internal 
Communications with Social Media in Group 
Technology & Operations 

 Stuart Haslam, Vice President, Group Technology and Operations 
and Regional Lead, GBS Communications APAC, Deutsche Bank

12.00 Lunch & Networking Break

B2B PR ON SOCIAL MEDIA
1.30 Redefi ning the Importance of PR in B2B 

with the Rising Infl uence of Social Media 
with Adobe’s Example

 Julie Cleeland Nicholls, Senior Group Manager, Corporate 
Communications, Asia Pacifi c, Adobe Systems Incorporated

PR MEASUREMENT
2.30 Success that Matters – Developing 

Relevant Metrics that Refl ects the 
Actual Worth of Social Media PR Efforts

 Exploring case studies from the telecommunications and electronics 
industries
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Hong Kong 

Singapore 

 Jon Chin, Vice President, Digital Integration, South East Asia, 
Fleishman-Hillard

3.30 Afternoon Refreshments & Networking Break

PITFALLS IN SOCIAL MEDIA
4.00 Reconsidering the Social Media Hype – Risks 

Involved with an Over-reliance on Social Media

 Moderator: 
 Carolyn Camoens, Deputy General Manager / 

Studio D Lead, Singapore, Waggener 
Edstrom Worldwide

 Panellists: 
 Sandra Gavard, Head of Public Relations, Asia Pacifi c, 

SWIFT

 Roderick Strother, Director, Digital and Social 
Centre of Excellence, Lenovo

 Stacey Hara, Senior Director, Corporate 
Communications, Quintiles

 Julie Cleeland Nicholls, Senior Group Manager, 
Corporate Communications, Asia Pacifi c, Adobe 
Systems Incorporated      

 Moderator:
 Etienne Chia, Account Director / Studio D Lead, 

China, Waggener Edstrom Worldwide

 Panellists:  
 Douglas White, Founder/CEO, PRDA

 David Ko, Executive Vice President, Waggener 
Edstrom Worldwide

 Sue Chan, Digital Group Head, Associate Director, 
Edelman

 Julie Cleeland Nicholls, Senior Group Manager, 
Corporate Communications, Asia Pacifi c, Adobe 
Systems Incorporated    

5.00  Chairperson’s Insights & Analysis of the Day’s 
Proceedings

5.15 Close of Conference

Hong Kong 
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Identify Burson-Marsteller 
and Millward Brown
Learn Golden Village

Uncover CLP
Find Wheel2Wheel

Reconcile
Explore Dell
Reconsider
Understand HBO Asia and Hotels.com 
Develop
Design  Ogilvy  Text 100 and Nokia 
Derive Levi Strauss & Co. CBRE and TODAY
Revolutionise  Deutsche Bank
Advance Adobe
Obtain
Debate Lenovo  Quintiles and SWIFT
Gain

BENEFITS OF ATTENDING

Register to be at the Forefront of Social Media PR in Asia today!      

Who Should 
Attend  

ARE YOU TRULY REAPING THE BENEFITS OF 
YOUR SOCIAL MEDIA PRESENCE?  

What more can your current social media platforms do for your communication plans?
How do you reconstruct your PR strategies with a smarter focus on social media?

Can you go beyond impressions and obtain real results with your social media efforts?

Deutsche Bank  HBO Asia  Adobe  Dell  China Light and Power and Hotels.com.

Past Delegate Feedback for the Social Media & PR Conference

- William Fuller, Account Director, Fuller, 2010

- John Saunders, Director of Communications, Asia New Zealand  
  Foundation, 2010

- Natalie Soh, Assistant Director, Corporate & Marketing Communications 
  Division, Singapore Workforce Development Agency, 2011

- Iris Wong, Group Director of Marketing, Sino Group of Hotels, 2011

- Tiffany Goh, Public Affairs & Communications Executive, Coca-Cola 
   Singapore, 2011



Important Note

Group Discount: 3  
10%

Early Bird Promotion: Fees will only be valid if payment is received by 3 Feb 2012,  
after which Regular fees will apply.
Full payment is mandatory upon registration for admission to the event.

 

 

Cancellations & Replacements  

10 Feb 2012
24 Feb 2012  

24 Feb 2012  

Payment Methods
Pacific Conferences Pte Ltd in S$  

Bank charges are to be borne by registrants.

 Cheque / Bank Draft No.
S$

 111 North Bridge Road, #15-04, Peninsula Plaza, Singapore 179098
 Telegraphic Transfer to Pacific Conferences Pte Ltd

 A/C: 201-328-015-9, United Overseas Bank, Anson Rd Branch,
 10 Anson Rd #01-01 International Plaza, Singapore 079903

Elaine Dang at (65) 6338 6702  
company’s name, delegate’s name and invoice number

 (SGD only)        
      

Conference Venue & Hotel Reservation

 

 

 
Pacific Conferences Corporate Rate  

1

2

3

4

5

Approving Manager

Delegate 1 Delegate 2 Delegate 3

Registration Contact

Billing Information

Conference Fee
Early Bird Regular

2-Day Conference S$1,895 S$2,195

Upcoming Conferences & Workshops  
Please send me the brochures for the following conferences and workshops as ticked below.     (Please fill in contact details above and return via fax).

Grand Copthorne Waterfront Hotel, Singapore Regal Hongkong Hotel, Hong Kong

Singapore: 5 – 6 March 2012, Grand Copthorne Waterfront Hotel  |  Hong Kong: 8 – 9 March 2012, Regal Hongkong Hotel

Social Media & PR 2012

         
                                       
 
 

January 2012
S’pore & Hong Kong

February 2012
Jakarta

Singapore

S’pore & Hong Kong
S’pore & Hong Kong

March 2012
S’pore & Hong Kong

Ho Chi Minh


